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Preface 

It is with great pleasure that we introduce this report, Student Entrepreneurship in Greece, 2023 

GUESSS Insights. As professors committed to exploring and nurturing student entrepreneurship, 

we've witnessed firsthand how the entrepreneurial spirit and drive for innovation flourish among 

the youth in Greece. This extends beyond the conventional idea of starting a business to encompass 

an entrepreneurial mindset.  

Despite facing challenges in recent years, students in Greece have demonstrated remarkable 

resilience and adaptability. They have embraced uncertainty and leveraged it as an opportunity to 

explore new business models, foster innovative solutions, and create impact. Their narratives shed 

light on a landscape brimming with potential, where their ideas and energy could bring new vitality 

to the Greek economy. 

The insights contained within this report go beyond mere data. Τhey serve as evidence of the 

evolving entrepreneurial mindset among students, driven by a passion to solve real-world problems 

and contribute positively to their communities. Whether it's through services, technology, 

engineering, business, or social impact, students are at the forefront of meaningful change. 

To foster an entrepreneurial spirit in students and further cultivate an entrepreneurial mindset, it is 

crucial to create an environment that encourages curiosity, creativity, and resilience. Educators, 

policymakers, and industry leaders should work together to inspire students to pursue their 

passions, experiment with new ideas, and challenge conventional thinking. Emphasizing the value 

of innovation and adaptability and nurturing a culture where calculated risks and learning from 

failure are not seen with fear, can empower students to become proactive problem solvers and 

visionary leaders. By offering them the proper encouragement and support, we can help mold a 

future where their entrepreneurial spirit flourishes, making positive contributions to both economic 

advancement and social development. 

We express our heartfelt gratitude to all the students who participated in the study, as well as to 

our colleagues who made the data collection possible. 

Sincerely, 

Katerina Sarri and Stavroula Laspita 
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1. General information about the project  

The Global University Entrepreneurial Spirit Students ’Survey (GUESSS) is a leading research project 

that explores student entrepreneurship worldwide. The project aims to understand and analyze the 

entrepreneurial intentions, activities, and attitudes of university students. GUESSS gathers data 

from students across multiple countries, providing comprehensive insights into how different 

educational, cultural, and economic environments influence student entrepreneurship. In 2023, the 

10th data collection wave took place and included over 226.000 students across 57 countries (see 

Appendix).  

Since 2008, Greece has been actively engaged in the survey under the coordination of the University 

of Macedonia and Professor Katerina Sarri. In 2023, over 400 students from more than 16 

universities participated in the study. The mean age of the respondents is 25.3 years, with 54.3% 

being female. Additionally, a substantial majority, 96.1%, of the students are of Greek nationality. 

Most students (86,5%) are pursuing undergraduate (Bachelor's) degrees, while 7.9% are enrolled in 

graduate (Master's) programs. A smaller fraction, 5.6%, comprises students pursuing other 

academic levels, such as PhDs and MBAs. The results are shown in the figure below. 

 

Figure 1: Level of study. 

 
The majority of students in our sample are pursuing studies in economics (44.6%), with business and 

management and health sciences following closely behind. A smaller portion of our sample consists 

of students studying mathematics, law, and natural sciences. The exact results are shown in the 

figure below.  
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Figure 2: Field of study. 

2. Students’ Career Choice Intentions  

One of the primary objectives of GUESSS is to understand the career preferences of students both 

immediately after they complete their studies and five years post-graduation.  

 

The data on students' occupational preferences after the studies indicate that the top three 

preferences right after graduation are consistently being employed in a medium-sized, or large firm 

and becoming a founder. Five years later, there is a significant increase in students wanting to 

Figure 3: Career Choice Intentions directly after the studies and five years after graduation. 
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become founders (entrepreneurs), rising from 21.4% to 34.9%, indicating a strong entrepreneurial 

drive as they gain more experience. Preferences for employment in large businesses remain stable 

at 18%, reflecting continued attraction to larger organizations. Meanwhile, interest in medium-sized 

businesses decreases, and there's a minor decline in preference for small businesses, suggesting a 

trend towards founding a new business. The public service sees a decreased interest over five years. 

Additionally, uncertainty about career choices significantly diminishes over time, indicating clearer 

career goals and increased self-awareness. The desire to become a successor in a family business 

shows a slight decrease, remaining relatively stable, while interest in being a successor in another 

business drops minimally. 

To demonstrate the significance of various career groups and their changes over different time 

periods, we categorize the career choices into three groups: “Employee”, “Founder”, and 

“Successor”, as shown in the next figure. 

 

The proportion of students preferring paid employment (grouped as "Employee") declines from 

49.1% immediately after studies to 40.6% five years later. This suggests a shift away from traditional 

employment roles as students gain professional experience and possibly seek more autonomous or 

higher-level positions. There is a noticeable increase in students wanting to become founders, with 

the percentage rising from 21.4% right after studies to 34.9% five years later. This substantial growth 

indicates a strong entrepreneurial drive and a desire for creating and managing a business over time. 

Interest in becoming a successor in a family or another business drops from 10.4% to 8.6%. This 

slight decrease might indicate a reduced inclination towards taking over existing businesses, 

Figure 4: Career Choice Intentions in groups. 
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potentially due to a preference for founding new ventures or the perceived challenges associated 

with succession. 

When comparing the results with the international sample (Sieger et al., 2024), both the Greek and 

international samples demonstrate a consistent trend in career choice intentions over time. There's 

a notable decrease in preference for traditional employment roles, declining from 49.1% to 40.6% 

in the Greek sample and from 65.9% to 53.3% internationally, immediately after studies to five years 

later. Concurrently, aspirations to become founders nearly doubled in both samples, with the Greek 

sample rising from 21.4% to 34.9% and the international sample from 15.7% to 30.0%. Successor 

roles maintained low interest in both cohorts, slightly decreasing in the Greek sample from 10.4% 

to 8.6% and slightly increasing internationally from 2.5% to 3.2%. The category of 

"Other/Undecided" also saw decreases, suggesting a global trend towards more defined career 

goals over time. This parallel between the two samples reflects a broader shift from traditional 

employment towards entrepreneurship, with clearer career objectives becoming more prevalent as 

graduates gain more experience. 

3. Entrepreneurship as a career choice  

Analyzing the trend in Greek students' preferences in the following figure for entrepreneurship as a 

career choice from 2008 to 2023, we observe distinct phases of growth and decline, which appear 

to reflect broader economic conditions and changes. 

 
Figure 5: Entrepreneurship as a career choice over time. 
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Between 2008 and 2016, interest in entrepreneurship immediately after studies shows a slight 

decrease, starting at 6.0% in 2008 (whereas we see an increase in 2011) and dipping to a low of 

4.0% by 2016. This period aligns with the severe economic downturn in Greece, marked by the 

financial crisis and subsequent austerity measures. These factors may have dampened immediate 

entrepreneurial ambitions due to economic uncertainty and reduced access to capital. From 2016 

onwards, there's a slow but steady recovery and growth in interest towards entrepreneurship 

directly after studies, with an increase to 6.4% by 2018. This upward trend continues significantly 

until 2023, reaching 21.4%.. Overall, the long-term data from 2008 to 2023 shows an overall upward 

trend in choosing entrepreneurship as a career directly after the studies, with the proportion nearly 

quadrupling. This trend is likely influenced by the cumulative effects of economic recovery, evolving 

market opportunities, and a stronger support system for entrepreneurs. 

Looking at the long-term view five years post-graduation, there is a significant and steady increase 

in entrepreneurial aspirations from 29.6% in 2008 to 34.9% in 2023. This trend indicates that 

although interest in entrepreneurship right after studying was initially low, there's a significant rise 

in the inclination to pursue entrepreneurship as individuals gain professional maturity and 

experience. 

4. Nascent entrepreneurs  

To identify students in the early stages of entrepreneurship (nascent entrepreneurs), they were 

asked if they were currently trying to start their own business  or become self-employed. According 

to the results (shown in the next figure), most students are not actively pursuing entrepreneurship. 

This aligns with the observation that most prefer paid employment over starting their own business 

immediately after completing their studies. In our sample 79 students are nascent entrepreneurs 

(19%). The international average is 25.7%.  

 

Figure 6: Share of nascent entrepreneurs (%). 
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 In our sample, nascent entrepreneurs have a mean age of 27.7 years, with the majority being male 

(55.7%). Forty-three percent of them have parents who are self-employed. A significant portion are 

undergraduate students (77.2%), primarily studying business (41.8%) or economics (35.4%). Almost 

half (47.5%) envision their business becoming their primary occupation after graduation, while a 

small percentage (10.2%) have previous entrepreneurial experience. The majority (64.4%) are 

initiating their business venture with co-founders. Additionally, 23.3% of the students aim to 

complete the founding process during their studies. 

Regarding the preferred economic sector, a small percentage of nascent entrepreneurs, about 5.3%, 

prefer the primary sector, which includes agriculture, mining, forestry, and fishing. The most 

preferred sector among nascent entrepreneurs is the tertiary sector, which includes services such 

as retail, entertainment, and financial services, with 40.4% opting for this sector. This suggests a 

notable preference for service-oriented businesses, which are typically more accessible and demand 

less initial capital compared to ventures in primary and secondary sectors.  

Figure 7: Completion of the founding process. 

Figure 8: Nascent entrepreneurs’ choice of economic sector. 
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5. Active entrepreneurs 

GUESSS monitors the entrepreneurial activity of students, including the quality and success of 

student-founded business. In Greece, 8.6% reported being active entrepreneurs, which is lower than 

the international average of 11.1%. 

In our sample, active entrepreneurs have an average age of 27.2 which is almost the same with the 

mean age of nascent entrepreneurs (29.1 in 2019, 25.7 in 2016, 30.3 in 2014). The gender 

distribution is balanced, with 50% male and 50% female entrepreneurs. Most are undergraduates 

(75%), with graduate Master students following at 16.7%. They primarily study business (41.7%), 

followed by economics (33.3%). 40% aspire to make the business their main occupation after 

graduation, while 40% remain undecided. The majority does not have previous experience in 

entrepreneurship as a business founder (94%). 69.4% of them have self-employed parents. 

Many of the businesses, about 35%, operate within the tertiary sector. This includes industries like 

tourism, banking, healthcare, and legal services. This sector seems to be the most popular among 

the respondents, suggesting a focus on service-based industries. The next largest group, comprising 

28.6%, is involved in the quaternary sector. This sector includes intellectual activities such as 

research, IT, education, and consulting, indicating a significant presence of knowledge-based 

businesses among the respondents. About 17.1% of the respondents have their businesses in the 

secondary sector, which involves manufacturing, processing, and construction. This suggests a 

moderate representation of industries focused on goods production. Only a small fraction, 2.9%, of 

the businesses are in the primary sector, which involves utilizing natural resources like agriculture, 

Figure 9: Active entrepreneurs’ choice of economic sector. 



 Greek GUESSS Report 2023 

  Page 12 

forestry, and fishing. This indicates minimal involvement in these traditional sectors among the 

respondents. 

The impact of entrepreneurship on job creation is multifaceted, encompassing the provision of the 

first job for oneself as a self-employed individual to the creation of numerous jobs as businesses 

expand. Each stage of this progression not only benefits the entrepreneur but also enriches the 

broader economic landscape. In Greece, the data on active entrepreneurs reveals that while 31% of 

surveyed businesses operate without additional employees, a notable proportion successfully 

employ one or more individuals. Specifically, 17.2% have one employee, and 20.7% have two, 

indicating that many start-ups are in their early stages but have already begun contributing to 

employment. At the higher end, businesses that employ 10, 11, 21, or 35 people, albeit fewer in 

number (13.6%), underscore the potential of entrepreneurship for significant job growth and 

economic impact. 

Active entrepreneurs were surveyed about their stake in their businesses, revealing a tendency 

towards majority ownership, as shown in the figure below. 

 

A significant portion, 40% of respondents, reported having a minority ownership share of between 

0-49% in their businesses. A smaller group, accounting for 14.3% of valid responses, indicated that 

they own exactly 50% of their business. This typically reflects a partnership where two parties share 

equal control and responsibility. The largest group, making up 45.7% of respondents, are majority 

owners with a 51-100% share in their business. This indicates a significant number of entrepreneurs 

Figure 10: Ownership share in the business. 
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have full or near-full control over their operations, likely providing them with the ability to make 

decisions independently and reap a larger portion of financial gains. 

6. University context 

Entrepreneurship education plays a critical role in shaping the business leaders and innovators of 

tomorrow. By integrating entrepreneurial thinking into educational curriculums, institutions can 

equip students with essential skills and insights that go beyond traditional business management. 

Education in entrepreneurship is crucial in boosting self-efficacy and can significantly influence the 

decision to pursue a career in entrepreneurship (Laspita et al., 2024). Students were asked about 

the degree to which they have participated in courses and activities related to entrepreneurship 

(multiple answers were possible). 

 

19.5% of students reported that they have not participated in any entrepreneurship courses, 

indicating a portion of the student population remains unexposed to formal entrepreneurship 

education. About 36% of the students chose to take at least one entrepreneurship course as an 

elective, showing a significant interest in entrepreneurship education outside of the required 

curriculum. 45.9% of students have taken at least one compulsory entrepreneurship course. This 

suggests that many educational institutions are incorporating entrepreneurship as a core part of 

their academic offerings, potentially reflecting the growing recognition of its importance in the 

broader educational agenda. 

Understanding the acquisition of entrepreneurial knowledge through educational courses 

(entrepreneurial learning) and programs is crucial (Souitaris et al., 2007), as it enhances the 

Figure 11: Attendance of entrepreneurship courses. 
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students' ability to identify business opportunities, to develop networks, etc., potentially fostering 

their entrepreneurial mindset and intentions (Laspita et al., 2020). To evaluate the students' 

learning outcomes, they were requested to assess their agreement with specific statements 

concerning their educational experiences. The answers were given on a scale from 1, indicating 'not 

at all,' to 7, indicating 'very much.' Each statement was prefaced with "The courses and offerings I 

attended…”. In the following figure results are presented from 2013 to 2023. 

 

The findings reveal a consistent improvement over time across all evaluated areas. Notably, 

students reported a heightened capacity to cultivate networks, with scores climbing from below 4 

in 2013 to approximately 4.47 in 2023. Likewise, their practical management skills for initiating a 

business showed steady advancement, rising from around 4.1 in 2013 to 4.3 in 2023. Moreover, 

there was a significant enhancement in their comprehension of the essential steps to launch a 

business, with scores increasing from about 4.26 in 2013 to 4.69 in 2023.Finally, their understanding 

of the attitudes, values, and motivations of entrepreneurs saw the highest improvement, beginning 

at around 4.45 in 2013 and reaching 4.92 in 2023. Overall, the data implies that the educational 

offerings are being refined and improved over time to better meet the needs of students in 

preparing them for entrepreneurship. 

Universities are ideal settings for the inception of new companies due to their wealth of resources 

crucial for initiating the startup process. These resources include infrastructure such as accelerators, 

incubators, and technology transfer offices; knowledge contributed by professors and practitioners; 

and networks in both the private and public sectors. Often regarded as central catalysts for 

Figure 12: Entrepreneurial learning assessment. 
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innovation and entrepreneurship, universities play a vital role. The perception that a university 

offers a conducive environment for entrepreneurship can influence individuals to choose the path 

of founding a company rather than becoming an employee, as it aids in shaping entrepreneurial 

intentions (Laspita et al., 2023). The figure below evaluates the entrepreneurial climate at Greek 

universities over a decade, spanning from 2013 to 2023. Students rated their agreement on three 

specific aspects on a scale from 1 (not at all) to 7 (very much). 

 

The data reveals a substantial increase in students feeling encouraged to engage in entrepreneurial 

activities, with ratings improving from around 4.22 in 2013 to 4.91 in 2023. Conversely, the 

perceived favorability of the entrepreneurial climate displayed more moderate growth, beginning 

at 3.97 in 2013 and reaching 4.22 by 2023, indicating some advancement but less pronounced 

compared to other aspects. Lastly, the environment at universities, fostering inspiration for the 

generation of new business ideas, also experienced a steady ascent, rising from 4.12 in 2013 to 4.61 

in 2023. These trends collectively indicate an increasingly supportive and stimulating environment 

for entrepreneurship at Greek universities, underscoring their significance in nurturing innovation 

and entrepreneurial initiatives among students.

Figure 13: Entrepreneurial climate assessment in the university. 
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7. Conclusions 

The key findings of this report can be condensed as follows: 

Shift in Career Preferences: Over time, there's a noticeable shift among students from traditional 

employment roles towards entrepreneurship. Initially drawn to jobs in established medium or large 

firms, there's a significant rise in interest in founding businesses within five years post-graduation. 

This trend suggests that as students gain experience and confidence, they're increasingly attracted 

to the autonomy and creative potential of entrepreneurship. 

Traits of Nascent and Active Entrepreneurs: Nascent entrepreneurs, though representing a smaller 

yet significant portion of the student body compared to international samples, tend to be around 

27.7 years old, predominantly male, and 43% have self-employed parents, indicating a familial 

influence on their entrepreneurial aspirations. Around 47.5% of nascent entrepreneurs aim to make 

their businesses their main occupation after graduation, underscoring their dedication to 

entrepreneurship. In contrast, active entrepreneurs, constituting 8.6% of the sample, exhibit a 

balanced gender distribution and share similar educational backgrounds, mainly in business and 

economics. They're more integrated into the economy, with businesses concentrated in service-

based and knowledge-based industries. Both groups prefer team-based entrepreneurship over solo 

ventures. 

Role of Universities in Entrepreneurship: Universities play a pivotal role in shaping the 

entrepreneurial landscape by offering students essential resources and learning opportunities in 

entrepreneurship. The strong participation in entrepreneurship-related courses, both mandatory 

and elective, underscores educational institutions' dedication to nurturing an entrepreneurial 

mindset among students. This preparation not only enhances students' business skills and self-

efficacy but also positively influences their inclination towards entrepreneurship. The data indicates 

a substantial increase in the assessment of the entrepreneurial climate within universities over time, 

reflecting students' perception of growing support and encouragement for entrepreneurial 

activities within their educational environment.  
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Appendix 

Table 1: List of countries and respective main contacts  
 

 

 

Source: Sieger et. (2024) 
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